
Team Spirit Prevails
The T eam  S p ir it prevails at the A F D ’s 56th ann iversary  trade  
dinner held recently. P ictured  above, from  le ft, Judge George 
B ashara Jr., A F D  chairm an H arvey W eisberg, U . S. Senator  
R obert P. Griffin (g u est o f h on or), A F D ’s E dw ard Deeb, and  
new  A F D  president A llen  V erbrugge. Over 1,200 attended the  
b ig  event. (S ee  photos, P ages 10-11)
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Pepsi’s got a lot to give
T h o se  boys of yours. T h e y 'v e  

got a lo t to live. So do you. A n d  you r 
fa m ily ’s a b ig  p art of it  a ll. D o n ’t  

a ll of y o u  deserve th e  b est?  T h a t ’s 
P ep si-C ola . Taste, en ergy , v a lu e .. .

P e p si’s got a lo t to  give.
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Current Report on Inflation and Food Prices
The m ost v is ib le  co n tac t w ith  food shoppers, 

with the le a s t contro l, is m ade w ith  food re ta ile rs . 
The reason w h y  food  p rices flu c tu ate  in vo lves sev 
eral fa c to rs , som e o f w h ich  in c lu d e: fa r m e r  and  
farm  conditions (season a l h a rv e s t  d eterm in es sup
ply and dem and) ; p ro cesso r and p rocessing  fu n c 
tion, as handling, p rep a ra tio n , packaging , tra n sp o r
tation to  m a rk e t, e tc .;  re ta ile rs ,  and re ta il ou tle ts  
who act as  th e  final c lea rin g  house th ro u g h  w h i c h  
products flow.

The fo llo w in g  re p o r t  w a s  p rep ared  b y  the  A sso 
ciated Food D ealers.

Wage-Price Situation
B asically food  p rices a re  d eterm ined  b y  supply, 

demand and costs. The P re s id e n t’s Econom ic P ro 
gram, especia lly  concern ing  P h ase  II, is help ing to  
keep costs and p rices in line. H ow ever, i t  is not 
doing a  com plete job . F o r  exam ple, le t ’s ta k e  m eats. 
Meat is considered a  raw  p rod u ct —  w hich  is ex
empted fro m  th e  freeze .

According to  th e  F reeze, a n y  increases in c o s t s  
concerning ra w  p rod u cts  m a y  be passed  on: fro m  
the fa rm e r  to  th e  p ro cesso r to  th e  consum er. T h e  
retailer, w h ile  h a v in g  to  re flec t increased c o s t s ,  
m aintains th e  sam e a v e ra g e  m ark -u p  on prices —  
w hether p rices in crease  o r  decrease. E xam p le : j u s t  
recently, m e a t p rices reached  a 2 0 -y e a r  high. W h i l e  
beef prices a re  p re se n tly  m oderating , no g u a ra n 
tees can be m ade th a t  even  t h i s  w i l l  b e  c o n t i n u e d ,  
or become perm an en t. P rices  a t  all levels, a re  con
stantly fluctuating .

Cost of Living
It is an tic ip ated  th a t  in sp ite  o f prices fa llin g  

at th is date  ( 4 - 1 1 -7 2 ) ,  th e  cost o f liv in g  index fo r  
the m onth o f A p r i l  w ill p ro b ab ly  n o t re flec t th is  
decrease u n til th e  p rice  decrease has m ade its  w ay  
through th e  en tire  pipeline, o r  d is trib u tio n  channel 
from th e  fa rm e r , th ro u g h  th e  p rocessor to th e  re 
tailer, and fin a lly  to  th e  consum er.

Increased  C osts

It m ay in te re s t  hom em akers to  know  th a t  food  
costs fo r  a t-h o m e consum ption, based on a  five- 
year a ve ra g e  ( 1 9 6 6 -7 1 ) ,  increased  on ly  1 8 % . A t  
the sam e tim e a ll o th e r  costs increased  in th e  De
tro it a re a  f a r  m ore n oticeab ly . F o r  exam p le : hous
ing costs, w e re  up 3 6 %  ; m edical costs, up 4 2 %  ;

(C ontinued on Page 7)

M ich igan ’s 1972 M arch o f  D im e s  cam paign  benefited  by  m ore  
than $4 2 ,000  w hen  P ep si-C ola  M etrop olitan  B ottlin g  C o., M ic h i
gan D iv ision , reduced price on som e o f  its prod u ct p a ck a g es and  
contributed  five cents for  each on e  so ld  during the ch arity  drive. 
Presenting check for $ 4 2 ,2 5 7 .7 0  to C harles D . W illiam s o f  G rand  
R apids (left), state chairm an fo r  M arch  o f  D im e s , is  Bart S. 
Brodkin, v ice president o f  m arketing, fo r  P e p s i

AFD Endorses Stress Crime 
Prevention Program

T h e  A s s o c i a t e d  F o o d  D e a l e r s  ( A F D ) ,  r e p r e s e n t 
i n g  o v e r  2 ,2 0 0  m e m b e r s ,  v o t e d  t o  e n d o r s e  t h e  D e 
t r o i t  P o l i c e  D e p a r t m e n t ’s  S T R E S S  p r o g r a m ,  g i v i n g  
p o l i c e  c o m m i s s i o n e r  J o h n  N i c h o l s  a n d  D e t r o i t  M a y 
o r R o m a n  G r i b b s  a  v o t e  of c o n f id e n c e  i n  t h e i r  e f f o r t s  
to c u t  c r i m e  i n v o l v i n g  b u s i n e s s m e n  a n d  a l l  c i t i z e n s .

S T R E S S  ( S t o p  T h e  R o b b e r i e s ,  E n j o y  S a f e  
S t r e e t s ) ,  w h i c h  h a s  p o l i c e  o f f i c e r s  i n  p l a i n  w o r k  
c l o t h e s  s e r v e  a s  d e c o y s  f o r  s t r e e t  c r i m e ,  h a s  b e e n  
u n d e r  a t t a c k  b y ,  a n d  r e c e i v e d  s u p p o r t  f r o m ,  s e v 
e r a l  g r o u p s  i n  r e c e n t  w e e k s .

T h e  e n d o r s e m e n t  c a m e  i n  t h e  f o r m  o f  a  u n a n i 
m o u s  r e s o l u t i o n  a d o p t e d  b y  t h e  A F D  b o a r d  o f  d i 
r e c t o r s .

S T R E S S  is  a  s i m i l a r  v e r s i o n  o f  t h e  f o r m e r  D P D  
p r o g r a m  c a l l e d  V a n g u a r d  P a t r o l ,  w h i c h  t h e  A F D  
h e l p e d  i n i t i a t e  a l o n g  w i t h  s e v e r a l  s u p p l i e r  m e m 
b e r s  f o l l o w i n g  a  r a s h  o f  r o b b e r i e s  i n v o l v i n g  s u p 
p l i e r  d r i v e r - s a l e s m e n  a n d  f o o d  a n d  b e v e r a g e  s t o r e  
o p e r a t o r s  t w o  y e a rs  ago.
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Grifo New Superior President
Ja c k  G rifo  has been elected P re s id e n t o f S u p e r

io r  P o ta to  Chips Co., a  long-tim e D etro it-based  
snack  spec ia lties  house. S u p e rio r  is now a w ho lly-  
ow ned su b s id ia ry  o f W a r d ’s Foods, Inc.. o f New  
Y o rk . The appo in tm ent w as announced by C harles  
W . Call, J r . ,  C h airm an  o f W a r d ’s.

M r. G rifo  jo ined  W a r d ’s in N ew Y o rk  in 1959, 
and fo r  th e  p a st 10  y e a rs  w as  a m em ber o f the  
co rp o ra te  s ta ff . He w ill be in charge  o f com plete  
o p era tio n s  a t  S u p e rio r  P o ta to  Chips, w h ich  cu r
re n t ly  is expand ing  its  m a rk e tin g  a c tiv it ie s  to in
clude Ohio and  P it ts b u rg h  and Chicago.

Inman Announces Promotions
P au l Inm an A sso cia tes , Inc., an A F D  m em ber, 

has announced se ve ra l p rom otions a t  th e  b ro k er  
com pany, according to  G era ld  C. Inm an, execu tive  
vice-p resid en t.

D ale R. T h u rsto n  has been nam ed salesm an of  
th e  fro z e n  food d epartm ent. Orlando (O rlie) Ja n -  
n e tte  has been prom oted  to m a n a g e r o f th e  food  
serv ic e  d ep artm en t, D e tro it division. P a tr ic k  J .  
A lle n  (an  A F D  a w a rd  w in n er)  has been prom oted  
to th e  food  se rv ice  o r in s titu tio n a l sales sta ff.

R ich ard  Dom ine w as prom oted  to  re ta il  su p er
v iso r, D etro it, succeeding T h u rs to n ; and Jo h n  H. 
S w een ey  w as  p rom oted  to  th e  non-foods d e p a rt
m ent.

Let U n ite d  D a ir ie s  S e rv ice  Y o u r  

D a ir y  a n d  Ice C r e a m  D e p a rtm e n ts

United Dairies
4055 Puritan •  Detroit 48238

Phone UN 1 -2800

THE FOOD DEALER
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C o p y r i g h t .  1 9 7 2

O ffic ia l P u b lic a tio n  o f  

T H E  A S S O C I A T E D  F O O D  D E A L E R S
4 3 4  W est E ight M ile  R d. D e tro it , M ich ig a n  4 8 2 2 0  

P h o n e: 5 4 2 - 9 5 5 0

E D W A R D  D E E B , E d i t o r

C H E R Y L  M c W I L L I A M S . O f f i c e  S e c r e t a r y

S A N D R A  Y A T O O M I A . I n s u r a n c e  S e c r e t a r y

O f f i c e r s  — 1 9 7 2

A L L E N  V E R B R U G G E , P r e s i d e n t

V erb ru g ee 's  F o o d  M a r k e t s ______________ G ro ss e  P o in te

H A R V E Y  L. W E IS B E R G , C h a i r m a n
C h a th a m  S u p er M a r k e t s __________________________ W a rre n

M I K E  G I A N C O T T I  
C h a i r m a n ,  E x e c u t i v e  C o m m i t t e e

A u b u rn -O rc h a rd  S u p er M a r k e t s ____________________U tica
J. O M E R  G A G N E , V i c e  P r e s i d e n t

People's Su p er M a r k e t s ____________________________P o n tia c
R A Y  M A R T Y N I A K , V i c e  P r e s i d e n t

R ay's P rim e M e a t s ________________________________T ren to n
PH IL  L A U R I , V i c e  P r e s i d e n t

L au ri B ros. S u p e r M a r k e t _________________________ D e tro it

E D W A R D  A C H O , T r e a s u r e r  
J - A  S u p e r M a r k e t ____________________ ___________ D e tro it

T r u s t e e s

P H IL  S A V E R I N O , C h a i r m a n

Phil's Q u a lity  M a r k e t ______________________________ D e tro it
A L E X  B E L L , V illa g e  F o o d  M a rk e t  ....... G ro ss e  P o in te
S ID N E Y  B R E N T , K e n ilw o rth  M a rk e t  _________ D e tro it
L O U IS  G E O R G E , M a y fa ir  S u p e r  M a rk e t  _____ D e tro it
D O N  L aR O S E , F o o d  G ia n t S u p e r  M k ts . _ H a z e l P a rk
J A Y  W E L C H , H o lly w o o d  S u p e r  M a rk e ts  .. R o y a l  O ak

E D W A R D  D E E B , E x e c u t i v e  D i r e c t o r  
G E O R G E  B A S H A R A , L e g a l  A d v i s o r

D i r e c t o r s
L A F A Y E T T E  A L L E N — A l l e n ’ s S u p e r m a r k e t s  ___________________  I n k s t e r

W I L S O N  B O Y D — K i n g  C o le  S u p e r  M a r k e t s  ____________________ D e t r o i t

S A M  C O S M A — A t l a s  S u p e r  M a r k e t  _______________________________  P o n t ia c
P A U L  F E L I C E — F e l i c e ’ s  Q u a l i t y  M a r k e t  ________________________  P o n t ia c

J A C O B  G R A N T — F a r m e r  G r a n t ’ s  M a r k e t  ________________  A n n  A r b o r

D O N  H A R R I N G T O N — M e a t-N -P L a c e  ________________  S t .  C l a i r  S h o r e s  •

S I D  H IL L E R — S h o p p in g  C e n t e r  S u p e r  M a r k e t s  _____________ S o u t h f ie ld

J A C K  H A M A D  Y — H a m a d y  S u p e r  M a r k e t s  _________________________  F l i n t
G E O R G E  J E R R Y — C .  J e r r y ' s  S u p e r  M a r k e t s  ____________  P o r t  H u r o n

D A N N Y  K N O P P E R — D a n n y 's  S u p e r  M a r k e t s  __________________  D e t r o i t
F R E D  L E V E Y — L in d y 's  S u p e r  M a r k e t s  ___________________________ D e t r o i t

G E N E  M A T T  l— T o w n  S q u a r e  S u p e r  M a r k e t  _____________________  D e t r o i t
M O Y E D  N A J O R — P u b l ix  S u p e r  M a r k e t  ___________________________ D e t r o i t

J A M E S  P E A B O D Y — P e a b o d y ' s  M a r k e t  _____________________  B i r m in g h a m

R .  J E R R Y  P R Z Y B Y L S K I — J e r r y ’s  B u t c h e r  S h o p p e s  _____  W y a n d o t t e
S A L I M  S A R A F A — B ig  D i p p e r  S u p e r  M a r k e t  ___________________  D e t r o i t

R A Y  S H O U L D E R S — S h o u l d e r s ’ M a r k e t s  ._________________________  D e t r o i t

L E O N A R D  T A G L A V I A — D a n - D e e  S u p e r  M a r k e t s  ____________  D e t r o i t
L O U I S  V E S C I O — V e s c i o ’ s  S u p e r  M a r k e t s  _____________________  S a g i n a w

T H O M A S  V I O L A N T E — H o l i d a y  S u p e r  M a r k e t  _________  R o y a l  O a k

W I L L I A M  W E L C H — H o l l y w o o d  S u p e r  M a r k e t s  __________________  T r o y

J E R R Y  Y O N O —  I m p e r i a l  Q u a l i t y  M a r k e t  ___________________________________ __ D e t r o i t
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To the  A F D :

I fu l ly  u n d erstan d  th e  concern w h ich  led Ed 
Deeb to w r i te  h is  colum n titled , “E ven-H anded- 
ness” in y o u r  F e b ru a ry  issue o f The F ood D ealer 
A t the  sam e tim e, I m u st ta k e  issue w ith  some  
of his com m ents.

Scare tac tics  and sensationa lism  a re  n o t now  and  
to m y know ledge n e v e r  h ave  been F D A  policy. 
N early a ll F D A  re g u la to ry  actions, h ow ever, are  
m inutely scru tin ized  b y  th e  public press.

W hile  I can, and do, r e je c t  f ro m  certa in  know l
edge a n y  c h arg e  o f  scare  tac tics  and sen sation a l
ism b y  F D A , I can s ta te  w ith  less a u th o r ity  but  
w ith considerable  confidence, th a t  th e  v a s t  m a jo r
ity  o f re p o r te rs  coverin g  th is  agency a re  gen era lly  
sound in th e i r  approach  and reasonab le in th e ir  
reporting.

Public in te re s t  and a tte n d a n t pub lic ity  on m a t
ters a ffec tin g  food s a fe ty  in th is  c o u n try  a re  sim p
ly  n o t going to  g e t less. I t  seem s to  m e th a t  a  f a r  
more po sitive  and u se fu l v ie w  fro m  y o u r  position  
would be to  im p ress th is  fa c t  on y o u r  m em bers to  
help th em  u n d erstan d  th a t  q u a lity  control in the  
plant is f a r  e a s ie r  to  m anage th an  is th e  q u a lity  
and am ount o f p u b lic ity  occuring fro m  recall o r  
seizure o f  f a u l t y  products.

Jo h n  T. W a ld en
D epu ty  A ss is ta n t  Com m issioner
Food and D ru g  A d m in is tra tio n

E ditor’s N ote —  A lthough we appreciate hearing from  
Mr. W alden and learn his view s that, basically, quality 
control w ould p revent bad publicity, the point made by 
M r. D eeb, and  m ust be considered today from  a legal 
point o f view , is that there are “m any false alarm s which 
are quite expensive . and can put legitimate com panies 
out o f business.” F urther, that even-handedness must be 
encouraged from  governm ental protection agencies, and  
the ending o f public tria ls in the news media about com
panies, individuals and/or products until such time that 
"proof o r evidence has been found to justify actions.” 
O ur industry deserves this, at the least.

I w ish  to  th a n k  th e  m em bers o f th e  A ssociated  
Food D ealers f o r  y o u r  su p p o rt o f  th e  S T R E S S  pro
gram . T h ere  has been a g re a t  deal o f co n tro ve rsy  
o ver th e  re c e n t tra g ic  inciden t and it  is im p o rtan t  
fo r  m e to  be a w a re  o f  th e  fee lin g s  o f  th e  people.

A s  yo u  know , I h ave  decided to re ta in  th e  
ST R E S S  p ro g ra m  because i t  h as  p roved  to  be a  
m ost e ffec tive  la w  en fo rcem en t tool. B oth  Com

m issio n er Nichols and I believe th a t  i t  is a  m a jo r  
fa c to r  in th e  significant decrease in crim e w hich  
has occured in D e tro it  d u rin g  th e  p a s t  y e a r .

The changes w h ich  w e a re  now  m ak in g  in  th e  
p ro g ram  a re  designed to m inim ize th e  use  o f  le 
th a l fo rce  w ith o u t decreasing  effectiveness. W e  be
lieve  th a t  th is  is a reasonab le  goal and th a t  w e  
w ill continue to ach ieve decreases in  crim e.

R om an S . G ribbs  
M ayo r o f  D etro it

T hanks to th e  A ssoc ia ted  Food D ea lers  f o r  y o u r  
public support o f th e  S T R E S S  p ro g ra m  and th e  
D etro it Police D epartm ent. I th in k  one o f  th e  m o st  
g ra t i fy in g  experiences I h ave  had as C om m issioner  
has been w hen individuals and groups as y o u rs  in 
dicated th e i r  desire fo r  e ffective  la w  en fo rcem en t  
and ye t, expressed  deep s y m p a th y  f o r  a ll o f th e  
officers involved  in o u r m ost rece n t t ra g e d y  . . . 
This d ep artm en t w ill s tand  firm  in  its  a tte m p ts  
to m ake the  s t re e ts  sa fe  th a t  citizens o f  a ll w a lk s  
o f life , m ay  en jo y  a b e tte r  li fe . In so doing, w e  
w ill also tak e  all n ecessa ry  steps to  in su re  th e  
s a fe ty  o f o fficers and c iv ilians alike.

Jo h n  F . N ichols
C om m issioner
D etro it Police D epartm ent

C o n gra tu la tio n s! I t  w as  c e rta in ly  a  jo y  to  see  
th a t  g rea t tu rn o u t fo r  y o u r  5 6 th  annua l in s ta lla 
tion and tra d e  dinner. Ed Deeb and th e  A F D  sta ff  
should be h ig h ly  com plim ented f o r  th e  m a n n e r in  
w hich such a la rg e  group w as handled. The fa c t  
th a t  e v e ry th in g  ra n  sm ooth ly  is a tr ib u te  to a ll th e  
w o rk  I am  sure  w as done in th e  m onths preceding  
such an event.

It w as an honor to  s i t  a t  th e  head tab le  w ith  
such a d istinguished group. M y w ife  and I v e r y  
m uch en joyed  th e  even ing  and th e  h o sp ita li ty  o f  
the  A ssociated  Food D ealers. T h ank  you.

Don D orst
Independent B iscu it Co.
(P res id en t, D A G M R )

F irs t, I w ish  to co n g ra tu la te  A llen  V e rb ru g g e  
on his election to th e  presidency o f th e  A F D . I 
extend sincere w ishes fo r  a successfu l te rm  of  
office. N ext, I would like to  co n g ra tu la te  Ed Deeb  
and th e  adm irab le  jo b  he is doing w ith  th e  A F D , 
and in producing such an ou tstan d in g  publication  
as The Food D ealer. I en jo y  read in g  i t  f ro m  cover  
to  cover. I do look fo rw a rd  to  th e  tim es you  guys  
g et down to M iam i Beach, so th a t  w e can renew  
fr iendsh ips.

Sol C. S h a y e
M iam i B each, F la ,

The Sounding Board
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OFF THE DEEB END

The Finger Pointers
T he food  in d u s t ry  as a w hole  is a  v e r y  se n s itive  in d u s try , p ro b a b ly  

because food  is basic  and w e need i t  to  su rv ive .
I t  is m a in ly  because o f  th is  reason  th a t ,  as usual in an  election  y e a r ,  

th e  politicos, la b o r leaders  and so-called consum er le ad e rs  pick on th e  
food in d u s t ry  to o v e r ly  d ram atize  issues dealing  w ith  economics. E speci
a lly  th is  y e a r ,  because i t  a lso in vo lves P h ase  II o f  P re s id e n t N ixon ’s 
price  s tab iliza tio n  p rogram .

B u t b e fo re  po litic ians and g o vern m en ta l b u reau  ch ie fs  and o th e rs  
w ho a re  self-appoin ted  begin poin ting  fingers a t  o u r in d u s try , th e y  should  
exam ine th e  ou tstan d in g  record  o f o u r  in d u stry .

F o r  exam ple, i t  w ould p ro b ab ily  n o t even  phase  th e  c rit ic s  th a t  
food costs f o r  a t-hom e consum ption, based on a f iv e -y e a r  a v e ra g e  ( 1 9 6 6 -  
7 1 ) ,  increased  on ly  1 8 % , w h ile  all o th e r  costs increased  f a r  m ore  no
ticeab ly . H ousing costs, w ere  up 3 6 %  ; m edical costs, up 4 2 %  ; h e a lth  
and rec rea tio n a l costs, up 3 0 % ;  food a w a y  fro m  home, up 2 9 % , w ith  
an a v e ra g e  increase  o f  2 5 % .

In addition, consum er exp en d itu res fro m  19 6 8  to  1 9 8 5  a re  estim ated  
to  increase  as fo l lo w s : Food, b everag e  and tobacco, up 7 9 % ;  cloth ing, 
and c lo th in g  m a te ria ls , up 9 5 % ;  tra n sp o rta t io n , up 1 0 7 % ;  household  
operations and fu rn ish in g s , up 1 1 0 %  ; re c re a tio n  and  education, up  1 4 9 %  ; 
housing up 17 2 %  ; and personal and m edical care, up 1 8 5 % .

I t  becomes obvious th a t  o u r tra c k  record  is o u tstan d in g  indeed, 
especia lly  w hen  com pared to  o th e r  costs, and o th e r  in d u stries .

F o r  th ese  reaso ns then , i t  is sad  to see th e  D e tro it  a re a  food  chains  
buckling  und er to  th e  sen sation a l ch arg es  o f po litic ians t r y in g  to  w in  
vo te s  and influence people. The finger p o in ting  o f people and g roups is  
one th ing , b u t th e  dangerous and undignified gam e o f  one-upsm anship  
being p layed  b y  food  chains is qu ite  another.

W ith  g o ve rn m e n t costs and ta x e s  sk yro c k e tin g , p e rh ap s i t  is  w e  and  
a ll th e  c it iz e n ry  w ho should be doing th e  f in g e r  p o in ting  . a t  th e m !

ED DEEB
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AFD Food Report
(Continued from  Page 3 )

health and re c re a tio n a l costs, up 3 0 %  ; food a w a y  
from  home, up 2 9 %  ; w ith  an o vera ll a ve ra g e  in 
crease o f 2 5 % .

G o vern m en t O perations

It m ay  in te re s t  hom em akers also to  le a rn  th a t  
Federal incom e ta x e s  and em ploym ent ta x  rece ip ts  
fo r  S ta te  o f  M ichigan, h a ve  increased  5 3%  in the  
last five y e a rs  (as a  p e rc e n t o f  personal incom e). 
Sta te  and local ta x  re ve n u e s  in M ichigan h ave  gone 
up 14 3 %  on ind iv idua l incom e, and 4 2 %  on prop
e rty  taxes .

Food In d u s try  P ro fits

W hile  in d u s try  p ro fits  g e n e ra lly  rose to  a h igh  
of 1 .4 1 %  o f  sa les  f o r  food  sto re  o p era to rs  a f t e r  
taxes in 19 6 4 -6 5 , a  low  f o r  business categories  
which a v e ra g e  ab ou t 6 % , food p rofits  declined to  
a low o f .86 o f  1 %  o f  sales la s t  y e a r  ( 1 9 7 1 ) .  In 
fact, th re e  o f  th e  la s t  five  y e a rs  re ta il  food sto re  
profits h ave  been less  th a n  1 %  o f  sales, th e re b y  
not a ffo rd in g  re ta i le rs  a  good o p p o rtu n ity  to ex 
pand, rem odel o r  absorb  additional o p era tin g  costs  
or expenses.

I t should be poin ted  o u t here, th a t  food prices  
on the a ve ra g e  a re  lo w e r  in th e  g re a te r  D e tro it a rea  
than a n y w h e re  else  in th e  nation  —  even w ith  
price increases. How long th is  w ill rem ain  th e  case, 
how ever, is questionable.

Memo from Faygo
by

MORTON FEK3ENSON 
President

“We n ow  handle only a lim ited  am ount o f  store-door vended  
pop in one-w ay glass,” said Mike Knilans.

“ A nd , absolutely  no store-d oor cans,”  em phasized the vice  
president and general sales manager o f  Big Bear Stores, the 52-store  
Colum bus based fo o d  chain doing m ore than $ 2 0 0  m illion in sales 
annually and growing.

“ We want this packaging through our w arehouse or not at all,” 
Mr. Knilans said, “ because we know  w e can give Mrs. Consum er a better  
deal doing it the way we do it w ith Faygo and our ow n  Gala label.

“ Distribution costs have to  be recap tured  in shelf prices and fo r  
store-door pop th ey  are 3 0 -3 5  percent higher than fo r  w arehouse pop. 
So, w e strongly favor warehousing. It’s b y  fa r th e  m ost econom ical 
w a y .”

Future Outlook
C onsum er exp en d itu res  fro m  19 6 8  to 1 9 8 5  a re  

estim ated to  increase  as fo llo w s :*Food, B e ve ra g e  and Tobacco + 7 9 %  
C lothing, C lo th ing  M ateria ls  + 9 5 %  
T ra n sp o rta tio n  + 1 0 7 %
H ousehold O peration  &

F u rn ish in g s  + 1 1 0 %
R ecreation , E ducation  & O thers + 1 4 9 %  
H ousing + 1 7 2 %
P erso n a l & M edical C are  + 1 8 5 %

A ll  C ateg o ries  A v e ra g e  + 1 2 4 %
* (Food, B everag e , Tobacco, on ly  up 7 9 % )

This ind icates th a t  th e re  is continu ing  p ressu re  
on th e  food re ta i le r  to  be e ffic ien t and to su rv ive
com petition. O bviously, consum ers w ill benefit by
this. A lso , th e  above figures indicate th a t  consum 
ers w ill be spending  an  even  sm a lle r  portion  o f  
take-hom e p a y  on foods th a n  o th e r  p roducts and  
services. In 19 5 0 , consum ers spent 2 5 %  o f  th e ir  
dollars on food  —  com pared w ith  on ly  1 6 %  today  
in 1972 .

Michael J. Knilans,
Vice President-General Sales Manager,
Big Bear Stores, Co., Columbus, Ohio

“ Minimum in-store wage rates th at app roxim ate  six cents a 
m inute ,”  said Mr. Knilans, “ m ake the costs o f  handling retum ables  
astronom ical.

“ A lso, to stock all our stores, w e m ust rely on as m any as 15 
different bottlers o f  the same brand. This is not good . It further 
balloons costs w ith separate billings, different w holesale pricing and 
packaging and, in som e instances, different deposit fees .”

Big Bear’s sales o f  F aygo flavors show ed gains o f  96 .1  percent in 
1970 and 49 .1  percent in 1 9 7 1 , in concert w ith com parable growth by  
its Gala label.

“ This has brought m uch health ier gross margins in to  o u r so ft  
drink sections,”  said Mr. Knilans. “N aturally , w e  hop e to  continue to  
lessen ou r reliance on store-door lines w herever w e can.

“We sold 5 1 ,0 0 0  more cases o f  Faygo in cans last year w ithout  
any decrease in glass sales, and w e are looking forward to  another big 
year with Gala and F aygo .”

* * * * *

Mr. Knilans noted  that Faygo and Gala continue to show  greater 
gains than store-door vended products in Big Bear supermarkets.

He concluded with these observations:
“The store-door people try  desperately  bu t w ith  to o  little  

success to  reduce their costs. M eantim e, consum ers are getting more  
and m ore disgruntled about prices.

“ At Big Bear we figure we m ust find operating cost savings to 
pass along to consum ers. Wherever we can hold  the line or, i f  possible, 
reduce sh elf prices, this is where w e have to  work.

“Our attitude is that i f  store-door vendors cannot do  w hat m ust 
be don e, w e can -  and, w e w ill”
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THE PRESIDENT'S CORNER

Personal Store Services Key to Retailer Success
B y  A L L E N  V E R B R U G G E

In th is  fas t-p aced  e ra  o f convenience, fa n c y  pack
ages, m u lti-s izes and colors, th e  la rg e r  opera to rs  
h a v e  geared  th e i r  operations to b ring ing  in h igh  
sa les  vo lum es. A n d  fro m  an economic po in t o f view , 
o r  th e  s u rv iv a l  o f th e  la rg e  chain  fit to su rv ive , 
p rice  com petition  w ill be w ith  us fo r  a long tim e.

B u t  f o r  th e  e n te rp ris in g  
sm a lle r  m erch an ts , success  
m eans so m e th in g  else. It 
m eans o ffe rin g  y o u r  custo
m e rs  m ore  p ersona l serv ices, 
as p ro fe ss io n a l m e a tc u tt in g  
and tr im m in g , q u a lity  p ro 
ducts, as  produce fo r  exam 
ple, and m a n y  conveniences  
th a t  th e  la r g e r  s to res  do not 
afford .

F o r  exam ple, le t ’s ta k e  the  
m e a t d ep artm en t. Due to th e  V E R B R U G G E

The Test Of Time. . .

Y e a rs  
O f 
Successful 
Service

3 3 5 0  Greenfield  Road  
W A  8-7400  

Melvindale, M ichigan

P O. Box 329  
Main Post Office  

Dearborn, M ichigan

AFD MEMBER

p re ssu re s  o f cost, ch a in s a re  tu rn in g  to  central 
m e a tc u tt in g  and p ack ag in g  to  m ax im ize  efficiency, 
th en  d e live rin g  th e  p re -cu t packages to  th e  retail
stores.

Independent o p e ra to rs  w ho can n o t a ffo rd  central 
m e a tc u tt in g  and w ho w ould  be fo o lish  to  imple
m ent it since th e  cost w ould  p ro h ib it  it, should 
step-up p ersona l a tte n tio n  and se rv ic e  in  th is  de
p a rtm e n t. I fi rm ly  believe as t im e  goes on shop
pers  w ill be expecting  m ore  m e a t se rv ices , n o t  less, 
and th is  w ill become an  a d v a n ta g e  to  th o se  mer
chants  w ho can deliver.

Q u ality  m eats  w ith  su p e rio r  se rv ice , and  quality  
produce, w ith o u t th e  p re -p ack ag in g  a llo w in g  per
sonal inspection  o f  goods, w ill d e fin ite ly  be an  ad
van tag e .

So w ill s to ck in g  a ll th e  convenience ite m s that  
shoppers h a ve  obvio u s ly  begun p re fe r r in g . Con
su m er dem and and sales o f  th e se  item s p o in ts  this 
out. (N ow th is  does n o t n e c e ssa r ily  m ean  th e  beat 
d o lla r- fo r-d o lla r  buy, b u t i t  is w h a t  th e  custom er  
has indicated  she p re fe rs .)

P erso n a l serv ice , coupled w ith  sp eed y  checkouts 
and q u a lity  m erch an d ise  w ill d e fin ite ly  keep  the 
sm a lle r  m e rc h a n t in th e  ba llgam e, and  m a y  even 
m ake him  a b ig  o p e ra to r  som eday too. L ook  w hat 
happened to th e  sm all g u y s  b y  th e  nam e o f  Ham- 
ady, W eisb erg , F ink, W elch , L aR ose, V escio , etc.

Now p lease do n o t  m isu n d erstan d . I am  n o t  talk
ing  a g a in s t  m ak in g  p ro g re ss  th ro u g h  im plem en
ta t io n  o f cen tra l p ack ag in g  and cu tt in g , etc . Some 
op era tion s dem and th is  approach , and as a n  in
d u s try  w e m u s t  encourage n e w  ideas and  techni
ques.

I am  sa y in g  though , th a t  th e  sm a lle r  operators  
w ho a re  n o t doing th e  b est jo b  th e y  can in  offering  
person a l serv ices, a t  a t im e  w h en  se rv ic e s  a re  in 
g re a t  dem and, a re  re a l ly  m iss in g  th e  boat.

BIG on FLAVOR ! —  BIG on VALUE ! 
BIG on FRESHNESS

T I P  T O P  B A K E R S
IN  F L A V O R G U A R D  O L E P H A N E  W R A P P E R  

3600 TOLEDO Phone TA 5-6470
A F D  M E M B E R

To Slaughter Houses, W holesa le & 

Reta il M arke ts  and Locker P lants

W h a te v e r  Y o u r  P ro b le m s  M a y  Be, C a l l

Darling & Company
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AFD Calls Move to Cut Tails 

Off Steaks 'Costly, Inefficient'
The A sso c ia ted  Food D ealers  

(A FD ) h a s  called a  m ove to  save  
consumers m oney  b y  cu tt in g  off 
the ta il po rtio n s  o f  T-Bone and  
porterhouse s te a k s , “rid icu lous, 
unacceptable and in effic ien t.”

The A F D , re p re se n tin g  o ve r
2,200 food d is tr ib u tio n  m em bers  
in M ichigan, also said  th a t  addi
tional suggestions to  sa ve  m oney  
by rem oving  th e  f a t  and  bone fro m  
rib steaks, w ould  in stead  “cost  
hom em akers m ore  f o r  m e a t” be

cause th e  re s u lta n t  cu t o f m eat  
becomes a boneless r ib  s teak  or  
delmonico, one o f th e  m ore ex 
pensive cuts produced today.

A F D  execu tive  d ire c to r  E dw ard  
Deeb said  consum ers can be ex 
pected to  p ay  an yw h e re  betw een  
25  and 30  cents m ore p e r cu t of 
m eat labeled T-bone and p o rte r 
house, f o r  the  ta il- less  v a r ie ty .

To p ro ve  th a t  T-bones and por
terhouse would cost m ore i f  the  
ta il portions w ere  rem oved, the

A F D  g ave  th e  fo llo w in g  e xam p le :
I f  th e  cuts o f m eat w e re  se ll

ing  fo r  $ 1 .6 0 . p e r  pound (o r 10  
cents p e r ounce), and th e  a v e ra g e  
pound o f  T-bone o r  p orte rh o u se  
contained th re e  ounces o f ta il 
portion, th e  va lu e  o f good m eats  
w hich  w ould go w asted , would  
am ount to  30  cents (o r  10  cents  
tim es th re e  ounces).

Since a ll cu ts o f m eat a re  s ta n 
dardized, accepted by packers, 
processors and re ta i le rs  alike, 
su re ly  in d u s try  should n o t be ex 
pected to absorb  th e  loss involved, 
the A F D  responded to  th e  m ove  
by the  T rades Union L eadersh ip  
Council, D etro it. “The loss, o r  
w aste , w ould h ave  to  be passed on 
to the  consum er.”

Robert Turner New 
Pepsi V .P., Mich.

R obert L. T urner, fo rm e r  comp
tro lle r, t r e a s u re r  and a vice-presi-  
dent o f the  firm, has been nam ed  
execu tive  v ice-p residen t o f th e  
Pepsi-Cola M etropo litan  B o ttlin g  
C om pany’s M ichigan d ivision. The 
appointm ent w as m ade fo llow ing  
the res ignation  o f W illiam  B a r
nes, the  fo rm e r  p resident.

T u rn er w as in s tru m en ta l in 
helping re s tru c tu re  the  com pany  
o ver th e  p a st 10  y e a rs  fro m  a 
fa m ily  operation  into a p ro fiting  
incorporated  e n ti ty  th a t  has be
come one o f th e  p a re n t com pany’s 
la rg e s t and m ost successfu l sub
sidiaries.

A t  th e  sam e tim e, Pepsi-Cola  
announced th e  appoin tm ents o f  
B a rt B rodkin  as v ice-p residen t of 
m a rk etin g  fo r  the  com pany's Mi
chigan division, and th a t  o f Louis  
J .  Fusco as v ice-p residen t and  
general m an ag er o f th e  sou th east  
M ichigan d ivision  fo r  the  firm.

T urner, 52, jo ined  Pepsi, an  
A F D  m em ber, in 1958 , and cu r
re n t ly  resides in R ochester, Mich.

K A P L A N ' S
W holesale  Food Service

• F R O Z E N  F O O D S • S P A R E  RIBS

• K R A F T  P R O D U C T S • BEEF S ID ES  and CU TS

• C H E E SE  S P E C IA L T IE S • FRESH L O C A L  P O R K

• P ILLS B U R Y  B ISC U IT S • LU N C H M E A T S  & S A U S A G E S

• BU TTER and O LE O • S M O K E D  H A M  and B A C O N

• E G G S • S A L T  P O R K

• C H IT T E R L IN G S - H O G  M A W S

D AILY DELIVERY
C all us or stop in and pick your own!

2 6 3 0  Riopelle • Detroit • WO 1-6561
(In the Eastern Market)

R E T A IL E R S  W H Y  F U S S ?  

LE T  T H E  A .F .D .  P R O C E S S  A L L  Y O U R  C O U P O N S  
T H R U  O U R  C O U P O N  R E D E M P T IO N  C E N T E R  

C O U P O N S  M E A N  C A S H !  

W E  E M P L O Y  T H E  H A N D I C A P P E D

D rop Them  Off o r  M ail To:
Associated Food Dealers 

434 W. Eight Mile Rd. Detroit, Mich. 48220
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Sen. Griffin, Grocers Week 

Highlight AFD Trade Dinner
Once ag a in  i t  w as th e  b ig g est y e t !  W e ’re  ta lk in g  

about th e  rece n t 5 6 th  A n n u a l Food T rade D inner  
o f th e  A sso c ia ted  Food D ea lers  w h ich  saw  o ver
1 ,2 0 0  re ta ile rs ,  w h o lesa lers , m a n u fa c tu re r  and  
b ro k e r  re p re se n ta t iv e s  pack th e  R a le igh  House. 
The e v e n t w a s  also th e  h ig h lig h t, tra d itio n a lly , o f  
G ro cers  W e e k  in M ichigan. F e a tu re d  g u est o f  
h o n o r and sp e a k e r w as  U .S. S e n a to r  R o b e rt P. G r i f 
fin. In s ta ll in g  th e  o fficers and d irec to rs  w a s  W a y n e  
C ou n ty  P ro b a te  Ju d g e  G eorge N. B a sh a ra  J r .

A t  th is  tim e, th e  A F D  w ish es to  th a n k  th e  v a r i 
ous com panies f o r  help ing  to m ake th e  b ig  n ig h t  
th e  success it  w as. F irs t ,  o u r th a n k s  again  to th e  
P epsi-Cola C om pany fo r  h ostin g  and sponsoring  
th e  cocktail hour fo r  th e  seven th  consecutive t im e ; 
to  M ichigan W in eries , m ak ers  o f Cask W in es, fo r  
ag ain  p ro v id in g  th e  ta s ty  d in n er w ines on the  
ta b le s ;  and to  B e t te r  M ade P o ta to  Chip Co. and  
W h ite  S t a r  D a iry  f o r  p rov id in g  th e  snacks and dips 
d u rin g  th e  evening.

O ur th a n k s  also to  the  fo llow ing  com panies w ho  
co-sponsored th e  b a n q u e t: D arling  & Com pany, 
D e tro it  R en derin g  Com pany, W a y n e  Soap Com
pany, P e te r  E ck rich  & Sons, F a rm  C re s t  B akeries, 
P au l Inm an A sso c ia tes , K r a f t  Foods, N ational 
B re w in g  Com pany, R alston  P u rin a  Com pany, S p a r
tan  S to res , Inc., S tro h  B re w e ry  Com pany, V e m o r ’s 
Inc., W a rd  Foods, Ira  W ilson  & Sons D a iry , and  
A b n e r  A . W o lf, Inc.

O ur th a n k s  go out also to th e  fo llo w in g  f o r  co
sponsoring  th e  even in g ’s e n te r ta in m e n t: B e tte r  
M ade P o ta to  Chips, B orden Com pany, F ayg o  B e v 
erages, G rocers B ak in g  Com pany, G rosse  P oin te  
Q u ality  Foods, K a r-N u t P roducts  Co., S qu irt-D e-  
t r o i t  B o ttlin g  Co., U n ited  D airies, Inc. and V e lv e t  
Food P roducts.

O ur appreciation  is also extended  to  th e  P ontiac  
P ress , and S p e r ry  & H utchinson f o r  th e  prizes  
g iven  out, and to R obert B ow lus S ig n  C om pany fo r  
su p p ly in g  th e  a t t ra c t iv e  signs fo r  th e  event.

The A F D  and its  d irec to rs  and m em bers a re  t r u ly  
g ra te fu l  to th e  above com panies, and to  all th e  
com panies and th e i r  re p re se n ta tiv e s  w ho attended  
th e  b ig  annual celebration . W e  look fo rw a rd  to see
ing yo u  all aga in  a t  o u r A w a rd s  B an q uet in Sep 
tem ber, and o u r 5 7 th  A n n u a l Food T rad e  D inner  
n e x t F e b ru a ry .

Grocers W eek 1972
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AFD FOOD TRADE DINNER 

5 6 th  A n n iv e r s a r y  

A  CAM ERA-EYE'S VIEW
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THE BELL RINGER

Interns at Chicago Hospital to Join Butchers Union
B y  A L E X  B E L L

W e  rece ived  o u r annual fa n  le t te r  f ro m  Sol 
S h a v e . He te lls  us th a t  I can ’t  spell “tz im m is” cor
re c t ly .  W e ll Sol. it  seem s th a t  you can ’t  spell p e r
oxide o r  did you  h it  th e  w ro n g  k e y  on th e  typ e-  
w r i t t e r  to  m ake it  come out “perodide.” B u t you  
co rrected  it. so you  g o t chu tzpah  to  t r y  and ex 
com m unicate y o u r ’s t r u ly

*  *  *

E ddie A cho te lls  us about th e  M ay, D ecem ber 
m a rria g e . Sh e  w as 20  going  
on 2 1 , he w as  60, going on 
pills.

* * *

W e  h eard  about tw o  w idow s  
on th e i r  w a y  to  F lo r id a  looking  
fo r  a n o th e r  crack  a t  m a t r i 
m ony. C rossin g  th e  s ta te  line, 
th e y  saw  a  b ig  sign  sa y in g :
“W elcom e to  F lo rida . C lean  
re s t  ro o m s.” Do you  know  these  
tw o  broads cleaned ten  befo re  
th e y  go t to  M iami.

*  *  *

A F D  Food T rade D inner S ce n e : Ben W e tte n s te in  
and his red  ja c k e t. B en n y  told us he picked it  up 
a t a fire  sale. It w as nice to see so m an y  old fr ien d s,  
such as F aw zi A z a r.

*  *  *

W e  m issed Lou T hom as o f W o lve rin e  Packing. 
W e und erstan d  he had a problem  w ith  h is tee th ,

like he dropped h is  choppers. W e  sa w  D oug G er
m ain  o f  F r i to -L a y  t r y in g  to  sn eak  som e B e tte r  
M ade p ota to  chips out o f  th e  R a le ig h  House. (Tut, 
tu t, Doug.)

* * *

O ur firs t  w ife  and y o u r ’s t r u ly  w e re  d in in g  out 
in s ty le  a t  G eorge K a p p a z ’ B ig  B o y  in S t .  C la ir  
Shores. W e w ere  ta lk in g  to  th e  head  m a n  and  he 
w as co m m isera tin g  w ith  us ab o u t w h o lesa le  m eat  
prices and w e got to fe e lin g  p r e t t y  m ad  a t  th e  food  
business. W e  told  G eorge th a t  o u r f i r s t  w ife  and  
I had decided to  open a bordello  to  w h ic h  s ta te m e n t  
O .F .W  responded, “I f  you  th in k  I a m  go in g  to  
help you out w h en  you  g e t bu sy , y o u  a re  o u t o f  
y o u r  sk u ll .” W ell, she w ill n e v e r  w r i t e  th e  sequel 
to  “The H appy H ooker.”

* * *

T alk ing  about dining, i f  yo u  lik e  b read ed  ste a k
Ita lia n -s ty le , t r y  i t  a t  Iggie P a le rm o ’s a t  18 0 0 3  
E. E ig h t Mile Rd.

* * *

Do you  rem em b er w h en  th e re  w a s  a n  ice box
in th e  k itch en  in s tead  o f  a  r e f r ig e r a to r ?

* * *

Now to tes t y o u r  m e m o ry : “W h a t  did yo u  w o r r y  
ab ou t a y e a r  ago to d a y ? ”

* * *

Don L aR ose  te lls  us th a t  T h a n k sg iv in g  is no ea sy  
th ing . No w o n d e r no o th e r  c o u n try  h as  it.

* * *

W ell, th e  la s t  o f  th e  b ig  sp enders is o u r  old
fr ie n d  P&G, o r  P ro c te r  & Gam ble, th e  suds k ing. 
T h ey spen t som e $ 2 6 5 ,0 0 0 ,0 0 0  on a d v e r t is in g  la s t  
y e a r  and th a t  figure  copped th e  top  sp o t f o r  a d v e r
t is in g  in th e  U .S. W e  w ou ldn ’t  m ind, b u t th e y  
sponsor a ll th ose  lo u sy  soap operas in  th e  a f t e r 
noon. Now i f  th e y  w ould p ass som e o f  th o se  bucks  
around to th e i r  “c a p tiv e s” in th e  re ta i l  fo o d  busi
ness, th a t ’s how  to  w in  fr ie n d s  and  influence  
grocers.

* * *

N ew s ite m : In te rn s  and re s id e n ts  a t  C h icago ’s 
Cook C ou n ty  H ospita l s a y  th e y  a re  co nsidering  a  la 
bor alliance w ith  th e  b u tc h e rs ’ union (W ell, th e y  
a re  a ll m e a t  d is se c to rs !)

* * *

A  F a v o r i te  S t o r y :  A  t r a v e le r  p icked up  a  h itc h 
h ik in g  b e a tn ik  w h o  w a s  so pre-occupied  w ith  th e

(Continued on Page 13)

B E L L

T H E  W A Y NE S O A P  
C O M P A N Y

G r o w in g  Thru G iv in g  

G o o d  Service

BUYERS OF BONES 

FAT, TALLOW  &

RESTAURANT GREASE

84 2 -6 0 0 0  D E T R O I T ,  M I C H .  4 8 2 1 7

A F D  M em ber
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snapping o f  h is  fingers  he w o u ld n ’t  ta k e  tim e out 
to converse. F in a lly , sp o ttin g  a c a fe  ahead, th e  
d rive r  asked  th e  b ea tn ik  i f  h e ’d like  a cup o f coffee. 

“L ike g in c y !” w as  th e  te rse  rep ly .
D r iv e r :  “A m  I c lea r  on th e  r i g h t ? ”
B e a tn ik : “N oth ing  b u t a b ig  dog.”
T hree  d a y s  la te r  th e y  w oke up in th e  hospital. 

The b ea tn ik  la y  th e re  bandaged f ro m  head to toe, 
still snapp ing  h is  fingers.

W ounded D r iv e r :  “I th o u g h t you said th e re  w as  
noth ing  b u t a b ig  d o g ?”

B e a tn ik : “Y eah , like a G re y h o u n d !”

W h en  y e  e d ito r  o f th is  sh ee t asked us y e a rs  
ago “W h a t  kind o f  co lum nist a re  y o u ? ” I rep lied :  
“Not so good.” So w hen  he read  th is  column, he  
sa id : “Y ou  a t  le a s t  keep y o u r  w o rd .”

It is  said  th a t  h u sb and-hunting  is p robab ly  the  
only sp o rt  in  w h ich  th e  an im al th a t  gets  caught  
has to  b u y  a license.

* * *

O ur f i rs t  w ife ’s  fa v o r i t e  re la x a tio n  is  doing  
crossw ord  puzzles. So, w e w e re  q u ie tly  read ing  
C h arley  M anos’ colum n w hen  she asked, “W h a t  is 
a  th re e  le t t e r  w o rd  f o r  a fem a le  sh e e p ?” W e  re 
plied, “E w e.” A n d  th a t ’s w h en  th e  excrem en t h it  
th e  a i r  m over.

* * *

J u s t  about th e  t im e  you  teach  y o u r  k ids th a t  
you  can ’t  p u t  m ore  in  a co n ta in er th a n  i t  w ill hold, 
along comes a  broad in  slacks.

♦ *  *

W h a te v e r  happened to  sen-sen? (E deebnote: I 
like  th a t  n o sta lg ia  b it  A le x ;  keep  i t  up.)

* * *

O ur fr ie n d  in Y o n k ers , Leo Green, te lls  us th a t  
th e  m o st p o p u la r songs in L as V eg as  la s t  C h ris t
m as w ere , “I sa w  M om m y k ick ing  th e  slo t m a
ch in es ; S a n ta  C laus is com ing o u t fo r  a  new  num 
b e r ;  R udolph th e  read  nosed d e a le r ;  and A ll  I w a n t  
fo r  C h ris tm a s  a re  m y  m a rk e rs  back.”

* * *

A nd, th e y  called M ilton  B erle  th e  T h ie f o f Bad- 
gags.

•  *  *

E a t y o u r  h e a r t  out, C h a rle y  Manos. (E deebnote: 
w ith  a ll th e  re fe re n c e  to  th e  G reeks, Irish , G er
m ans, A ra b s  and J e w s  in y o u r  column, one would  
th in k  y o u ’re  picking on e thn ic  groups. P lease be 
care fu l A le x ! )

* * *

O ur fe a r le s s  p red iction  in o u r la s t  column about 
beef going  dow n 2 to  3  ȼ  p e r  pound a f t e r  th e  f irs t  
o f th e  y e a r ,  s t i ll  holds tru e . A s  w e w r i te  th is, beef  
is a t  a  2 0 -y e a r  h igh. So  i t  can ’t  go a n y  place but 
down.

* * *

D ear John , that’s  a ll she w rote.— A C B

Food Exec Hosts Alumni
W illia rd  H. H agenm eyer, fo u n d e r o f th e  Food  

In d u s try  C om m ittee, and a v ice-p residen t o f  In te r 
national M ultifoods, re c e n tly  hosted  th e  1 2 5 th  an 
n iv e rs a ry  celebration  o f D e tro it  a re a  alum ni o f  
B aldw in -W allace  College o f  B erea , Ohio. H agen- 
m eyer, a 1 9 2 8  g rad u ate  o f th e  school, is a t ru s te e  
o f B aldw in-W allace . The p a r ty  w as  held a t  th e  
D e tro it A th le t ic  Club.

Follow ing  dinner, Dr. A . B. Bonds, J r . ,  p res id en t  
o f the  school, spoke on new  concepts o f  h ig h e r  
education today, and outlined p lans f o r  B aldw in -  
W allace  in th e  Seven ties. A lso  on hand w as  Dr. 
Lee T ressel, d ire c to r  o f a th le tics  and head fo o t
ball coach, w ho led th e  college to  a  9 -1  record  
in 19 7 1 .

C am den  Basket C o. Inc., o f  C am d en , M ich igan  is the  
place to buy a w ide variety o f  fan cy  b ask ets fo r  H o lid ay  
fruit and G ou rm et baskets. W e a lso  h a v e  m an y  lo v e ly  
styles o f  baskets for  W ines, L iquors and ch eese  packages. 
T h rou gh ou t the year a beau tifu l basket o f  fo o d  is a m ost  
thoughtfu l gift.
C am d en  B asket C o . a lso  has a program  design ed  fo r  the  
n on -food  section  o f  stores that w ish  to d evo te  space for  
a sm all w icker shop  within th e  store. T h ese  litt le  “W icker  
Sh op s” are very interesting and intriguing fo r  the w o m en  
shoppers.

Camden Basket 
Company, Inc.

4 4 4  N. Main Street 
Camden, M ichigan 4 9 2 3 2  

Phone (517) 368 -5 21 1



Page 14 The Food D ealer •  A pril. 1972

C ontinen ta l P a p e r and Sup p ly  Com pany, headed  
b y  E m il M assaro , has acquired  W ayn eco  W holesa le  
C om pany, it  w as  announced by S h a rk e y  George, 
W ayn eco  p resid en t, and M assaro , fo rm e r  o w n er of 
th e  com pany A t  th e  sam e tim e, M assaro  nam ed  
M ichael P isa, v ice -p res id en t o f the  new  co rp o ra 
tion.

*  *  *

P e te r  S tro h , head o f th e  S tro h  B re w e ry  C om pany,
an A F D  m em ber, has been nam ed ch a irm an  o f the  
19 7 2  F reedom  F e stiva l, an  in te rn a tio n a l p ro g ra m  
b etw een  C anada and th e  U.S., by D e tro it  M a y o r  Ro
m an G ribbs.

* * *

Ted Sham ie, fo rm e r  p re s id e n t o f Sh am ie  P ubli
cations, p u b lish er o f th e  G ro c e rs ’ S p o tlig h t n ew sp a
per, is th e  new  reg ional a d v e rt is in g  d ire c to r  f o r  Pa- 
n ax  N ew spapers, pub lishers  o f severa l d a ily  n ew s
p apers  in M ichigan.

* *  *

C o n gratu la tio n s  to  F re d e rik  M eije r, p res id en t o f

Let Us S e rv ice  A l l  

Y o u r  S ig n  a n d  D is p la y  N e e d s !

SU P E R M A R K E T  W IN D O W  S IG N S  
S IL K  SC R EEN  P R IN T IN G  • P O ST ER S 

T R U C K  & IN D U S T R IA L  D E C A L S  
S A L E S  T R A IN IN G  C H A R T S  and 

P LA S T IC  LETTERS and S IG N S

write or call

BOWLUS SIGNS &  DISPLAYS
17 9 0 5  C h ry s le r  F re e w a y  •  D etro it 48203  

Phone: CR 8 -6 2 8 8

M e ije r , Inc., G rand  R apids, on being  nam ed M a rk e t
ing M an o f th e  Y e a r  b y  th e  W e s t  M ich igan  ch ap ter  
o f the  A m e ric a n  M a rk e tin g  A sso c ia tio n . It's an hon
or he r ig h t ly  deserves.

* * *

The G rea t A  & P Tea C om pany is in th e  process  
o f co n ve rt in g  its  12 0  u n its  in to W E O  d iscount stores. 
W EO  stand s f o r  “W h e re  E conom y O rig in a te s .” A s  
o f th is  w r it in g  o v e r  24  h a ve  a lre a d y  been converted .

* *  *

M r. and M rs. V incen t J .  B ye rle in , w ill ce leb rate  
th e ir  golden a n n iv e rs a ry  Ju n e  3. V in ce  w a s  asso
ciated w ith  th e  A F D  fo llo w in g  h is re t ir e m e n t  fro m  
Lee & C ady w ho lesa le  com pany fo llo w in g  48  y e a rs  
w ith  th e  firm . O ur h e a r ty  c o n g ra tu la tio n s  to  you.

* * *

A F D  d ire c to r  R ay  S h o u ld ers , o p e ra to r  o f  the  
th re e  S h o u ld ers  M ark e ts , re c e n tly  rece ived  th e  Top
pers Club C ita tion  fro m  th e  B o y  Scou ts  o f  A m erica . 
In addition, he w as  cited b y  B S A  f o r  ra is in g  some  
$ 2 2 6 ,6 3 8  fo r  th e  D e tro it  a re a  council. C o n g ra tu la 
tions, R ay.

* * *

D ouglas Hill has been nam ed a s s is ta n t  gen era l  
m an ag er o f th e  D e tro it R en derin g  C om pany, ac
cording to a re c e n t announcem ent b y  th e  com pany. 
A  longtim e em ployee, Hill is a lso know n fo r  h is  
w o rk  w ith  ch ild ren  and c h a r i ty ,  in h is secondary  
ro le as D uke th e  Clown.

* * *

R ichard  D aitch  has been p rom oted  to d ire c to r  o f  
sto re  operations f o r  C h ath am  S u p e r  M a rk e ts , an  
A F D  m em ber, i t  has been announced by E a r l Eden, 
sen ior v ice -p res id en t f o r  th e  firm .

* * *

H ussm an R e fr ig e ra tio n , an  A F D  m em ber, has  
m oved into new  q u a rte rs . The new  ad d ress  is 
12 9 0 0  C ap ita l A ve ., Oak P a rk , Mich. 4 8 2 3 7 . The  
new  phone is (3 1 3 )  3 9 8 -3 2 3 2 .

* * *

J im  Rozek, fo rm e r ly  w ith  A b n e r  A . W o lf ,  Inc., 
is now gen era l m a n a g e r  o f  th e  S u p e r -T h r i f t  re ta i l  
division  f o r  th e  P. A . & S . S m a ll Co., in  P e n n sy l
van ia . He sa y s  he m isses h is  m a n y  f r ie n d s  here.

Around the Town



WHEN 
YOU’RE DISABLED AND CAN T WORK...

YO U  C A N  CO U N T O N  THE A F D ’S  
IN CO M E P R O TEC TIO N  P LA N  
FO R  E M E R G E N C Y  C A S H  
TO LIVE O N !

W h en a d is a b i l i ty  s t r ik e s ,  you face  th is  co ld , ha rd  fact — y o u r re g u la r  in co m e  will be cut off! Pro tect  
y o u rs e lf  now a g a in s t  su c h  a f in a n c ia l  d is a s te r  with the offic ia l In co m e  Protection  In s u r a n c e  Plan  
a v a i la b le  to you a s  a m e m b e r  of the A s so c ia te d  Food D e a le rs .

T h e s e  b e n e f its  are  tax free, paid d irect ly  to you 
to  u se  a s  you see fit —  for food, y o u r home, car  
p a y m e n ts  —  even to he lp  pay extra hosp ital and 
do ctor b i l ls  that a c c o m p a n y  a se r io u s  d isa b il ity

T h e  A F D ’ s In c o m e  P ro tectio n  P la n  c o v e rs  you on 
or off the jo b , in or out of the ho sp ita l, an d  pa ys 
in a d d it io n  to an y  o ther in s u ra n c e  you m ay have. 
W h a t ’ s  m ore, y o u r  p lan p a y s  $ 1 , 0 0 0 . 0 0  for a c c i 
de n ta l d e ath  a n d  p a y s  up to $ 2 3 , 0 0 0 . 0 0  for 
a c c id e n ta l  lo ss  of l im b s , s ight, sp e e c h  or h e ar in g , 
on a s c h e d u le d  b a s is .

You can  afford the A F D ’ s plan! T h e  w ide  se lection  
of m onthly benefit  a m o u n ts  lets you ta ilo r yo ur 
p la n  to fit both yo ur b u d ge t  a n d  y o u r in s u r a n c e  
n e e d s. T h is ,  c o m b in e d  with l ibe ra l  b e n e f its  a n d  
v a lu a b le  e xtra s  — all at low A s so c ia t io n  G r o u p  
r a t e s  — m e a n s  you ge t  m o re c o v e r a g e  for  
y ou r money!

A L S O  A V A IL A B L E  -  U P  T O  $ 2 0 , 0 0 0 . 0 0  L I F E  
IN S U R A N C E !  P ro v id e  m ore  f in a n c ia l  se c u r ity  for 
yo ur fam ily  with the A F D 's  L ife  In s u r a n c e  P la n .  
I t 's  the ideal, low-cost w ay to in c re a s e  y o u r p r e s 
ent life in s u r a n c e  estate  to meet to d a y 's  inflated 
se cur ity  n e e d s.

A C T  NOW! G et the full d e ta i ls  on the A F D ’ s in s u r a n c e  p la n s  — ju s t  fill out the In fo rm atio n  C e rt if ica te  
below  a n d  m ail it today.

PAYS YO U  UP TO

w h e n  y o u ’re  sick o r  hurt a n d  c a n ’t w o rk .
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Merchandising
Peet P ack ing  C om pany, an A F D  m em ber, is 

again  sponsoring  a s ta te w id e  S p rin g  S w eep stak es  
sales p rom otion  fo r  the  fo u r th  consecutive y e a r . The 
sw eep stak es  ru n s  fro m  A p ril 17  to M ay 13. and  
fe a tu re s  m a n y  prizes.

* * *

A lb e rt  W y ffe ls ,  fo rm e r  A F D  d irector, has jo in 
ed th e  sales s ta ff  o f A t la n t ic  S e rv ic e  C om pany, an 
A F D  m em ber.

*  *  *

Jo h n  K im b all has been e leva ted  to the  new  po
sition  o f execu tive  v ice-p residen t o f M cMahon & 
M cDonald, Inc., an A F D  b ro k er m em ber, it w as an 
nounced by the  firm 's board o f d irecto rs .

*  *  *

R obert E. M cE vers, fo rm e r ly  w ith  th e  C ream -  
ette  Com pany, D etro it, has jo ined  P rince  M acaroni 
o f M ichigan, an A F D  m em ber, as sales a ss is ta n t to  
Bill V iv iano , v ice-p res id en t and genera l m a n a g e r o f  
th e  firm.

* * *

K o ep p lin g er’s B a k e ry , Inc., breads w ill be d is
tr ib u ted  in the  Cleveland. Ohio a re a  by W a rd  B a k 
ing C om pany, according to  a jo in t  announcem ent  
issued by both com panies. P res id en t R a y  Koepp- 
l in g er said the  m ove w ill enable th e  com pany to  
a tta in  g re a te r  product d is tribution .

* * *

The P .F . P fe is te r  Com pany, an A F D  b ro k er
m em ber, has announced the  addition  to its  food

'B IG G E S T  F ISH  S T O R Y ' o f  the y e a r  w as  re v e a le d  w h en  G rea t  
Sco tt! S u p e r  M a rk ets , an  A F D  m e m b e r, rece iv ed  the F re sh w a te r  
Fish Sa les A w a rd  fo r  se llin g  m o re  C a n a d ia n  w h ite fish  in  any  
o n e-w eek  p ro m o tio n  in the h is to ry  o f  the C a n a dian  fre sh w ater  
fish in d u stry . H o n o rin g  G re a t  S c o tt  w ith  a  m o u n ted , engraved  
p laq u e  fo r  the h o n o rs  w as the F in  B ro k e ra g e  C o m p a n y . P ictured  
ab o v e , f ro m  l e f t  S ta n le y  L o p u ck y , G re a t  S c o tt  m e a t m e rc h a n 
diser; p resid en t N ate  F in k ; Ed F in s ilv e r  o f  F in  B ro k e ra g e , and 
M e y e r  L u llo v e , d irec to r o f m eat o p e ra tio n s  fo r  th e  45-sto re  
fo o d  chain .

serv ice  s ta ff  o f R obert A llesh ou se . He jo in s  the  
firm, com ing fro m  H ardee Food P ro d u cts  Co.

*  *  *

Tom F anos A sso c ia te s  has announced i t  h as  been
appointed b ro k er f o r  tw o h e a lth  food  lin e s : H olly
wood H ealth  Foods Co., and El M olino M ills, fo r  
the  s ta te  o f M ichigan and th e  Toledo area .

*  *  *

S p e c ia lty  Foods C om pany h as  been appointed  the  
new  d is tr ib u to r  f o r  th e  F a irm o n t Foods cottage  
cheese and d a iry  line, it  has been announced by  
C h e ste r  K o w a lsk i.

INNER CITY BUILDER
The IN N E R  C IT Y  BU ILDER is a new  co m m un ity  n e w sp a p e r that is p u b lish e d  
w e e k ly  to bu ild  a better Detroit for all of its citizens re gard less  o f race, creed , 
re lig io n , or national orig in . This n e w sp a p e r is for law  and order that w il l  m ake  
our streets and our business p laces safe  fo r la w  a b id in g  citizens. Y e s , w e  
support ST R ESS  and any other program  that w ill stop crim e in Detroit. W e  need 
yo ur support as advertisers to m ake Detroit a better p lace  to live. O u r  c ircu la
tion no w  is fifty  thousand papers and in the near future  the IN N E R  C IT Y  BU ILD ER 
w ill  be d istribu ting  one hundred thousand papers in the Detroit area.

A L E X A N D E R  M. D E A N , P u b lish e r

INNER CITY BUILDER

1 84 50  Livernois •  Detroit, M ichigan 48221  •  Phone 8 6 4 -8 5 9 5
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Nine New Supplier 
Members Jo in  A FD

The A sso c ia te d  Food D ealers, M ich igan ’s la rg e s t  
food d is tr ib u tio n  and se rv ic e  organ ization , re p re 
senting  o v e r  2 ,2 0 0  m em bers, w ish es to  welcom e  
aboard n ine  new  su p p lie r m em bers to  th e  A sso c ia 
tion. T h e ir  nam es, ad d resses and phone num bers  
are as  fo l lo w s :

A P O L L O  B R O K E R A G E  C O M PA N Y , food b ro k 
ers  and com pany re p re se n ta t iv e s , 2 1 1 2 0  T ro lley  
Drive, T ay lo r, Mich. 4 8 1 8 0 ;  phone (3 1 3 )  292-3636 .

CON TIN EN TAL P A P E R  & S U P P L Y  CO., w hole
sa le r and non-foods d is tr ib u to rs , 45 2 0  M ay b u ry  
Grand, D etro it, Mich. 4 8 2 0 8 ;  phone (3 13 )  894-6300 .

DO UBLE CH E CK  D ISTR IB U T IN G  CO M PAN Y, 
d is tr ib u to rs  o f convex  crim e p reven tio n  m irro rs  
and labeling  equipm ent, 2 1 7 1 1  W  Ten Mile Rd., 
Southfield, Mich. 4 8 0 7 5 ;  phone (3 13 )  352-8228 .

E M B A S S Y  DISTR IBU TIN G , food b ro k er and  
m a n u fa c tu re rs ’ re p re se n ta tive , 2 9 8 0 0  B ris to l Lane, 
B irm ingham , Mich. 4 8 0 1 0 ;  phone (3 13 )  642 -6 9 12 .

IN TE R N AT IO N A L W IN E  & LIQUOR CO.. d is
tr ib u to rs  o f a v a r ie ty  o f  w ines and liquors, 7939  
W  L a fa y e t te  A ve ., D etro it, Mich. 4 8 2 0 9 ;  phone  
(3 1 3 )  843 -3700 .

LINWOOD EGG CO M PA N Y , INC., w ho lesa le  egg  
and d a iry  p roducts d is trib u to rs , 32 2 7  P u r ita n  A ve ., 
D etro it, Mich. 4 8 2 3 8 ;  phone (3 1 3 )  345 -8225 .

R A L ST O N  P U R IN A  CO M PA N Y , m a n u fa c tu re r  
and d is tr ib u to r  o f se ve ra l g ro c e ry  products, 2 7 6 5 0  
F arm in g to n  Rd., F arm in g ton , Mich. 4 8 0 2 4 ;  phone  
(3 13 )  477-5805 .

R O C K Y  P E A N U T  CO M PAN Y, p roducer and d is
tr ib u to r  o f  a com plete line o f pean u t and re la te d  n u t  
products, 2453  R ussell, D etro it, Mich. 4 8 2 0 7 ;  phone  
(3 13 )  962-5925 .

TW IN  PIN E S F A R M  D A IR Y , INC., p roducer  
and d is tr ib u to r o f a com plete line o f d a iry  and ice 
cream  products, 8445  Lyndon, D etro it, Mich. 4 8 2 3 8 ;  
phone (3 1 3 )  8 3 4 -110 0 .

These new  m em bers and all A F D  supp lier and  
serv ice  m em bers deserve  y o u r  support and p a tro n 
age. R e fe r  to th e  A F D  S u p p lie rs ’ D ire c to ry  on 
Page 19  often . In fac t, clip i t  out o f The F ood D ealer, 
and post n e a r y o u r  phone.

Group Blue Cross - Blue Shield Available  
To A ll  Retail Members, Employees

For those food and beverage merchants who are not aware, Blue Cross-Blue  
Shield hospitalization insurance at low GROUP rates is available to all retail 
members of the Associated Food Dealers. The AFD is the only retail food associ
ation in M ichigan which offers the comprehensive Blue Cross program.

For those members who are not on our Blue Cross hospital insurance plan, 
call the AFD office so we can explain how you can participate. Retailers who  
are not yet members of the Associated Food Dealers, call our office at (313)  
5 4 2 -9 5 5 0  to join our association (now over 2 ,100 members strong) and be eli
gible for our many programs and services.

MEMBERSHIP APPLICATION

Name of Firm----
Address_________
City
Owner’s Name------------- --------Check One: Retailer □  Supplier □
If retailer, Do you wish Blue Cross Coverage? 

Yes □  No □

An Invitation to Join A. F.D.
T hrough m em bersh ip  in th e  A ssoc ia ted  Food  
D ealers, you can e n jo y  wide benefits  designed to  
brin g  recognition  to  o u r in d u s try  in y o u r  com
m unity . In addition, such serv ices as B lue C ross  
and all typ es  o f  genera l insurance, coupon redem p
tion program , w eek ly  new sle tte r, and a  w ide v a 
r ie ty  o f o th e r serv ices a re  availab le. Call and le t  
us tell about them . Or, clip out th e  application  and  
m ail to : ASSOCIATED FOOD DEALERS 434 W. Eight Mile Rd.Detroit, Mich. 48220 —  Phone: 542-9550
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T A X  TOPICS

Review and Analysis of 1971 Revenue Act
By MOE R. MILLER 

Accountant and Tax Attorney
H ere a re  som e h ig h lig h ts  o f th e  C onference  

C om m ittee  changes in th e  final ve rs io n  o f  th e  1 9 7 1  
R evenue  A c t  as i t  w as  signed in to  L aw . T his new  
ta x  la w  o ffe rs  va lu ab le  ta x  b reak s  f o r  both  busi
ness and ind iv idual ta x p a y e rs ,  p lus a n u m b er o f  
loophole closings.

C e rta in  w o rk in g , m a rr ie d  and  
u n m a rr ie d  p ersons w ill be a l
low ed beginn ing  in 19 7 2  a  de
duction  o f up to  $40 0  p e r  m onth  
f o r  em p lo ym en t-re la ted  expen
ses incurred , household serv ice  
expenses, and dependent care  
expenses. The final ve rs io n  o f  
th e  bill applies a reduction  fo r  
incom e o f o v e r  $ 18 ,0 0 0  to  both  
single  and m a rr ie d  ta x p a y e rs .

B ribes, k ickbacks, etc., w e re  
m ade g e n e ra lly  deductib le b y  th e  19 6 9  T a x  R e fo rm  
A ct. This lib era l ru le  w as  changed re t ro a c t iv e ly  
fo r  such p a ym en ts  m ade a f t e r  D ecem ber 30, 1969 .

DETROIT RENDERING  
CO M PA N Y

S I N C E  1 8 5 0  

S U P E R IO R  S E R V I C E  -  T O P  M A R K E T  V A L U E S

1923 Frederick ●  Detroit

5 7 1 - 2 5 0 0  

" First W e R e n d e r  S e rv ice "

A F D  M E M B E R

A n y  such p a y m e n t is n o t deductib le  i f  i t  consti
tu te s  an  illega l b ribe, il leg a l k ick b ack  o r  o th e r  il
legal p a ym en ts , w h ich  su b je c ts  th e  p a y o r  to  a 
crim ina l p en a lty , o r  loss o f  license o r  p r iv ile g e  to  
engage in a tra d e  o r  business. T he b u rd en  o f  p ro v 
ing  such i l le g a lity  h as  been p laced on th e  T re a su ry .

The economic s tab iliza tio n  a c t w h ic h  continues  
th e  price-w age freeze  p ro v id es  a  c rim in a l fine fo r  
v io la tin g  th e  reg u la tio n . U n d e r  th is  p ro v is io n , a  
businessm an  w ho p a y s  e x cess ive  w a g e s  m ig h t  
h a ve  th e  excess d isa llow ed  as  an  illeg a l p aym en t.  
The T re a s u ry  w ould  h a ve  th e  b u rd en  o f  p ro v in g  
th e  o ve r-p a y m e n t w a s  w illfu l.

The re s to re d  in v e s tm e n t c re d it  app lies  to  m ach in 
e ry  and equ ipm ent yo u  acqu ired  a f t e r  A u g u s t  15 , 
1 9 7 1  re g a rd le ss  o f  w h en  yo u  o rd ered  it. T he c red it  
can be as h ig h  as seven  p e rc e n t ( 7 % )  o r  as  lo w  as  
tw o  and o n e-th ird  p ercen t ( 2 1/3 % )  depend ing  on 
th e  asse ts  u se fu l life . T h is c re d it  is a  d ire c t reduc
tion  o f  y o u r  ta x .

E x a m p le : I f  you  p u rch ased  f ix tu re s  f o r  $ 5 ,0 0 0  
w ith  a u se fu l l i fe  o f  seven  y e a rs  o r  m o re  y o u  a re  
en titled  to a m ax im u m  c re d it  o f  $ 3 5 0  a g a in s t  th e  
incom e ta x  due. Coin op era ted  w a sh in g  m ach ines  
and d ry e rs  located  in a p a r tm e n t  houses a re  now  
eligible fo r  th e  in v e s tm e n t c red it.

W h a t  to  do about se c u ritie s  b e fo re  J a n u a r y  1 :  
G ains on sa les  m ade on th e  s to ck  exch an g e  a f t e r  
D ecem ber 2 4  w ill be th ro w n  in to  th e  fo l lo w in g  ta x 
able y e a r .  E x a m p le : I f  yo u  shou ld  se ll s to ck  a t  a  
gain  on D ecem ber 26 , 19 7 2  th e  p ro fit  y o u  m ade  
m u st be re p o rte d  in  19 7 3 .

The class l i fe  a s s e t  dep rec ia tion  ra n g e  s y s te m  
a llow s yo u  to  t r e a t  th e  a ss e t  you  b u y  as  h a v in g  a  
u se fu l business l i fe  t h a t ’s up  to  tw e n ty  p e rc e n t  
( 2 0 % )  less  th a n  th e  T re a s u ry ’s u se fu l li fe .  T his  
w ill enable yo u  to in crease  th e  am o u n t o f  y o u r  a n 
nual depreciation  deduction  f o r  an  a s s e t  b y  tw e n ty -  
five  p ercen t ( 2 5 % ) .  T his app lies to  fu r n itu r e ,  fix
tu re s  and  equ ipm ent p u rch ased  in  1 9 7 1 .

The “hobby lo ss” ru le  enacted  b y  th e  1 9 6 9  T a x  
R e fo rm  A c t  p rovided  t h a t  a n  a c t iv i t y  engaged  in  
f o r  profit, w a s  n o t  a  hobby. I t  c re a te d  a  p resu m p 
tion  th a t  an  a c t iv i ty  w a s  engaged  in  f o r  p ro f it  i f  
th e  a c t iv i ty  show ed a  p ro fit  in  tw o  o u t  o f  five  
y e a rs . T his h as  now  been lib era lized  to  a llo w  a  t a x 
p a y e r  engaged  in  a  n ew  a c t iv i t y  to  use  a  five  (o r  
seven) y e a r  period  b eg in n in g  w ith  th e  ta x a b le  
y e a r  th e  a c t iv i ty  s ta rte d . A n y  a c t iv i t y  c a rr ie d  on  
f o r  y e a rs  b e fo re  1 9 7 0  is  n e v e r th e le ss  v ie w e d  as  
a  n ew  a c t iv i ty  in  1 9 7 0  f o r  p u rp o se  o f  th e  n e w  five  
y e a r  ah ead  p resu m p tio n  period.



Support These AFD Supplier Members
A C C O U N T I N G ,  I N S U R A N C E

B r i n k ,  E a r l  B .  ( I n s u r a n c e )  ________ ________ _____ 3 5 8 - 4 0 0 0
G o h s  I n v e n t o r y  S e r v i c e  ........................................ 5 5 7 - 4 1 3 0
J  &  S  I n v e n t o r y  S e r v i c e  ................................... ...... 9 2 4 - 7 0 7 0
M o e  R .  M i l l e r  A  C o __________________ _ . . . 5 5 7 - 5 2 5 5
M i d - A m e r i c a  A s s o c i a t e s  . .  .............. - . . 5 5 7 - 8 4 1 0
R e c e i v a b l e  M a n a g e m e n t  A s s o c i a t e s  .. 5 6 4 - 6 3 3 4
R e t a i l  G r o c e r y  I n v e n t o r y  S e r v i c e  ... 3 9 9 - 0 4 5 0

B A K E R I E S

A r c h w a y  C o o k i e s  ......................... ............ .........5 3 2 - 2 4 2 7
5 2 2 - 1 1 0 0
8 9 3 - 3 2 6 0

F a r m  C r e s t  B a k e r i e s  .......... .................... . . ......... 8 7 5 - 6 1 4 5
G r e n n a n  C o o k  B o o k  C a k e s  ........................ . 8 2 5 - 1 9 0 0
G r o c e r s  B a k i n g  C o m p a n y  ( O v e n - F r e s h ) _____ 5 3 7 - 2 7 4 7
H o l i d a y  D e l i g h t  C h e e s e  C a k e 8 9 4 - 6 0 1 1
I n d e p e n d e n t  B i s c u i t  C o m p a n y  ----------- ..  . 5 8 4 - 1 1 1 0
K e e b l e r  C o m p a n y  ---------- . 5 3 5 - 4 6 6 0
K o e p p l i n g e r ’ s  B a k e r y ,  I n c .  . .................... 5 6 4 - 5 7 3 7
M a g n u s o n  F o o d s  ( B a y s  M u f f i n s )  ______ _____4 9 1 - 8 2 0 0
O v e n  K i n g  C o o k i e s 7 7 5 - 4 2 2 5
F r e d  S a n d e r s  C o m p a n y  .. ........  ................ .... 8 6 8 - 5 7 0 0
S c h a f e r  B a k e r i e s  ...................................... 2 9 3 - 5 3 2 0

8 9 6 - 3 4 0 0
T i p  T o p  B r e a d  ........................................................... ...  8 2 5 - 6 4 7 0

9 6 3 - 2 3 3 0

B E V E R A G E S

A n h e u s e r - B u s c h ,  I n c .  . _ _  ................— . . 8 8 6 - 8 7 0 9
9 2 5 -0 3 0 0

C a n a d a  D r y  C o r p o r a t i o n . 8 6 8 - 5 0 0 7
C a r l i n g  B r e w i n g  C o m p a n y  — . . . 8 3 4 - 7 1 7 0

8 4 9 - 0 2 2 0
C o c a - C o l a  B o t t l i n g  C o m p a n y 8 9 8 - 1 9 0 0
J .  L e w i s  C o o p e r  C o m p a n y  . . .  ... . .  4 9 9 - 8 7 0 0
F a y g o  B e v e r a g e s  . . .„  ____ 9 2 5 - 1 6 0 0
G r e a t e r  M a c o m b  B e e r  &  W i n e  D i s t .  _ _____  4 6 8 - 0 9 5 0
H o m e  J u i c e  C o m p a n y  ____ . 9 2 5 - 9 0 7 0
I n t e r n a t i o n a l  W i n e  &  L i q u o r  C o m p a n y ___ 8 4 3 -3 7 0 0
L e o n e  &  S o n  W i n e  C o m p a n y  ................... .  - . 8 7 1 - 5 2 0 0
L  &  L  W i n e  C o r p o r a t i o n  ........... .......  . ........... 4 9 1 - 2 8 2 8
M a v is  B e v e r a g e s 3 4 1 - 6 5 0 0
N a t i o n a l  B r e w i n g  C o m p a n y  ( A l t e s )  ____ ______ 9 2 1 - 0 4 4 0
O ’D o n n e l l  I m p o r t i n g  C o m p a n y  .  _ .. 3 8 6 - 7 6 0 0
P e p s i - C o l a  B o t t l i n g  C o m p a n y 3 6 6 - 5 0 4 0
S e v e n - U p  B o t t l i n g  C o m p a n y 5 3 7 - 7 1 0 0
S t r o h  B r e w e r y  C o m p a n y  ...........  ....... 9 6 1 - 5 8 4 0
S q u i r t - D e t r o i t  B o t t l i n g  C o m p a n y  ........... . _____ 5 6 6 -6 3 6 0
H . J .  V a n  H o l l e n b e c k  D i s t r i b u t o r s . - 2 9 3 - 8 1 2 0
V e m o r ’s - R C  C o l a  . ..  . __8 3 3 - 8 5 0 0
W a y n e  D i s t r i b u t i n g  C o m p a n y .  2 7 4 - 3 1 0 0
V i c  W e r t z  D i s t r i b u t i n g  C o m p a n y ______2 9 3 - 8 2 8 2

B R O K E R S ,  R E P R E S E N T A T I V E S

A c m e  D e t r o i t  F o o d  B r o k e r a g e 5 8 1 - 0 4 1 0
A l l s t a t e  S a le s - M a r k e t i n g ,  I n c ........................... 5 3 5 - 2 0 7 0
A p o l l o  B r o k e r a g e  C o m p a n y  __  _____  .. .2 9 2 -3 6 3 6
R .  F .  B r o w n  S e a  F o o d  C o m p a n y  -------- ( 5 1 7 )  4 8 4 - 5 4 2 8
S t e v e  C o n n  &  A s s o c i a t e s  ............... ........... 5 4 7 - 6 9 0 0
C o n t i n e n t a l  F o o d  B r o k e r a g e  . . 2 5 5 - 5 8 8 0

.  .  6 4 2 -6 9 1 2
H a r r i s  C r a n e  &  C o m p a n y  ......................... 5 3 8 - 5 1 5 1
D e C r i c k  C o m p a n y  .............................................. . . 8 8 4 - 4 1 4 0
W .  H . E d g a r  &  S o n ,  I n c ...................... . ... . 9 6 4 - 0 0 0 8
M a u r i c e  E lk i n  &  S o n  .............. ..........  3 5 3 - 8 8 7 7
F in  B r o k e r a g e  C o m p a n y 3 5 2 - 8 0 6 1
E a r l  E n g l is h  A s s o c i a t e s  ........................... . 5 4 6 - 5 1 0 0

3 4 2 - 5 533
G r a u b n e r  &  A s s o c i a t e s ..........4 4 4 - 8 4 0 0
J o h n  H u e t t e m a n  &  S o n  ........................ . 8 8 6 - 8 8 0 0
P a u l  I n m a n  A s s o c i a t e s ,  I n c .  ........... ........ _____6 2 6 - 8 3 0 0
I n t e r s t a t e  M a r k e t i n g  C o r p o r a t i o n .......... 3 4 1 - 5 9 0 5
P a u l  K a y e  A s s o c i a t e s  . .............................. . 8 6 4 - 7 0 0 0
G e o r g e  K e i l  A s s o c i a t e s . 2 7 3 - 4 4 0 0
L a t i m e r  &  Z i e g l e r  A s s o c i a t e s  ............... ....... 3 5 3 - 7 8 5 0
H a r r y  E . M a y e r s  A s s o c i a t e s 3 5 2 - 8 2 2 8
M c M a h o n  &  M c D o n a l d  ....... . . 4 7 7 - 7 1 8 2
M a r k s  &  G o e r g e n s ,  I n c .  ................................ ____  3 5 4 - 1 6 0 0
N o r t h l a n d  F o o d  B r o k e r s  . . ...... . 3 4 2 - 4 3 3 0
P e t e r s o n  &  V a u g h a n ,  I n c .  _______ ____ . 8 3 8 - 8 3 0 0
P .  F .  P f e i s t e r  C o m p a n y  . . . ....... _____ 4 9 1 - 2 0 0 0
S a h a k i a n  &  S a l m  _________ _______ ...... 9 6 2 - 3 5 3 3

5 5 7 - 9 1 9 1
9 6 3- 8 58 5

S t a r k  &  C o m p a n y ........... 3 5 8 - 3 8 0 0
S t i l e s  B r o k e r a g e  C o m p a n y  . . ............... 9 6 5 - 7 1 2 4

...........5 3 1 - 4 4 8 4
J a m e s  K .  T a m a k i a n  C o m p a n y 3 5 2 - 3 5 0 0
N e d  W e i t z m a n  A s s o c i a t e s  ........  ....... .............2 7 2 - 3 7 0 0
U n i t e d  B r o k e r a g e 2 7 2 - 5 4 0 1
M o r t  W e i s m a n  A s s o c i a t e s  -  _ ______ 5 5 7 - 1 3 5 0

D A I R Y  P R O D U C T S

T h e  B o r d e n  C o m p a n y  . . 5 6 4 - 5 3 0 0
D e t r o i t  C i t y  D a i r y ,  I n c .  ....... . 8 6 8 - 5 5 1 1
D e t r o i t  P u r e  M i l k  ( F a r m  M a id ) .. .. 8 3 7 - 6 0 0 0

F a i r m o n t  F o o d s  C o m p a n y  .................................. ..............8 7 4 - 0 3 0 0
G r o c e r ’s  D a i r y  C o m p a n y  _________________ ( 6 1 6 )  2 5 4 - 2 1 0 4
G u n n  D a i r i e s ,  I n c . .  . 8 8 5 - 7 5 0 0
L a n d  O ’L a k e s  C r e a m e r i e s  ...................................... ...  . 8 3 4 - 1 4 0 0
M c D o n a l d  D a i r y  C o m p a n y  ....................... . ( 3 1 3 )  2 3 2 - 9 1 9 3
M e l o d y  D a i r y  C o m p a n y  .......................... . . . . .  5 5 7 - 3 8 0 0
N a j o r ’s  D a i r y  C o m p a n y .............................................. . . . _ 3 5 3 - 8 1 6 4
R i s d o n  B r o s . , I n c .  ______ . 8 2 5 - 1 4 8 0
S e a l t e s t  D a i r y  ................................................................................................. 8 4 6 - 5 7 0 0

9 6 1 - 5 8 4 0
9 2 5 - 9 5 0 5

T w i n  P i n e s  F a r m  D a i r y  ....................................... ........ 8 3 4 - 1 1 0 0
8 6 1 - 2 8 0 0

V  r o m a n  F o o d s ,  I n c .  ....................................................... _ ( 4 1 9 )  4 7 9 - 2 2 6 1
R 6R -R 655

W e s l e y ’s  Q u a k e r  M a i d ,  I n c .  ............................. .  . 8 8 3 - 6 5 5 0
I r a  W i l s o n  &  S o n  D a i r y  _________________ _______ 8 9 5 - 6 0 0 0

D E L I C A T E S S E N

H o m e  S t y l e  F o o d s  C o m p a n y  ............... .............. _______ 8 7 4 - 3 2 5 0
L e o n ’s  H o m e  M a d e  F o o d s  ______ ____ ( 5 1 7 )  4 8 9 - 3 7 6 6
Q u a k e r  F o o d  P r o d u c t s ,  I n c ....................... ....... ... 8 7 4 - 0 5 5 0
S p e c i a l t y  F o o d s  C o m p a n y  ......................... . 8 9 3 - 5 5 9 4

E G G S  A N D  P O U L T R Y

D e t r o i t  L i v e  P o u l t r y  C o m p a n y . 8 3 1 - 4 3 0 0
E a s t e r n  P o u l t r y  C o m p a n y  . . . . . . 9 6 1 - 0 7 0 7
F a r m  P r i d e ,  I n c .  .  .  . _______ 2 7 2 - 7 3 6 0

__ ____ 3 4 5 - 8 2 2 5
M c C u l I y  E g g  C o m p a n y  . .  .  .................. _  . . 4 5 5 - 4 4 8 0
O r l e a n s  P o u l t r y  C o m p a n y ............................... 8 3 3 - 1 8 4 7
P a g e  &  C o x  E g g s  ............. 8 3 8 - 6 6 6 4
W a t e r  W o n d e r l a n d  E g g  C o r p o r a t i o n .. . 7 8 9 - 8 7 0 0

F I S H  A N D  S E A F O O D

H a m i l t o n  F i s h  C o m p a n y ............................... 9 6 3 - 7 8 5 5

F R E S H  P R O D U C E

A n d r e w s  B r o s ,  o f  D e t r o i t  ........  .  ____  . 8 4 1 - 7 4 0 0
961 -90 6 4

C u s u m a n o  B r o s .  P r o d u c e  C o m p a n y  . . ............ 9 2 1 - 3 4 3 0
_____  9 2 5 - 0 9 6 9

461-14R4
884 -0 6 9 6

. .  ... . ..  5 7 3 - 6 8 7 5

I N S E C T  C O N T R O L
3 5 6 - 8 8 2 3

R o s e  E x t e r m i n a t i n g  C o m p a n y  . .  . . .  .  . 8 3 4 - 9 3 0 0
V o g e l - R i t t  P e s t  C o n t r o l  ............. ........................ ______ 8 3 4 - 6 9 0 0

L I N E N  S E R V I C E

E c o n o m y  L i n e n  S e r v i c e  ...... .................................... 8 4 3 - 7 3 0 0
M a r a t h o n  L i n e n  S e r v i c e ,  I n c . ...... .. 9 2 1 - 2 7 2 7
R e l i a b l e  L i n e n  S e r v i c e 3 6 6 - 7 7 0 0

M A N U F A C T U R E R S

A u n t  J a n e ' s  F o o d s  ............. . .  3 5 2 - 7 3 3 0
B o y l e  M i d w a y  C o m p a n y   .  . . .  . ..........5 4 3 - 3 4 0 4
D i a m o n d  C r y s t a l  S a l t  C o m p a n y . 3 9 9 - 7 3 7 3
K r a f t  F o o d s  ............ ______  9 4 6 - 5 3 0 0

9 2 3 - 3 6 0 6
M o r t o n  S a l t  C o m p a n y ..............8 4 3 - 6 1 7 3
C .  F .  M u e l l e r  C o m p a n y  . . . . 5 4 3 - 8 8 5 3
P r i n c e  M a c a r o n i  o f  M i c h i g a n  --------- . 3 7 2 - 9 1 0 0
R a l s t o n  P u r i n a  C o m p a n y  .......................... ............_______  4 7 7 - 5 8 0 5
R e d  P e l i c a n  F o o d  P r o d u c t s ,  I n c . ............ 9 2 1 - 2 5 0 0
T h e  R e l i s h  S h o p  ................._ .................. . 9 2 5 - 5 9 7 9
R o m a n  C l e a n s e r  C o m p a n y  . .  _  . . . ________ 8 9 1 - 0 7 0 0
R o s e n t h a l  C l e a n s - Q u i c k  C o r p .  . ....... . 2 6 1 - 2 1 0 0
S c h m i d t  N o o d l e  C o m p a n y 9 2 1 - 2 0 5 3
S h e d d - B a r t u s h  F o o d s ,  I n c . 8 6 8 - 5 8 1 0

9 3 7 - 0 6 0 0

M E A T  P R O D U C T S ,  P A C K E R S
833-9050

C r o w n  P a c k i n g  C o m p a n y ------------------------- . 8 3 2 - 2 9 0 0
D e t r o i t  V e a l  &  L a m b ,  I n c . ------------------ 9 6 2 - 8 4 4 4
B o b  E v a n s  F a r m s ,  I n c . ---------------------------- . .. 4 2 2 - 8 0 0 0

9 6 3 - 2 2 9 1
F l i n t  S a u s a g e  W o r k s  ( S a l a y s ) ( 1 )  2 3 9 - 3 1 7 9
F r e d e r i c k  P a c k i n g  C o m p a n y ---------------- 8 3 2 - 6 0 8 0
G l e n d a l e  F o o d s ,  I n c .  ----------------------------------- 9 6 2 - 5 9 7 3
G o r d o n  S a u s a g e  C o .................................... ......................... .  8 2 6 - 6 1 4 5
G u z z a r d o  W h o l e s a l e  M e a t s ,  I n c . 3 2 1 - 1 7 0 3
H e r r u d  &  C o m p a n y ------------------------------------- 9 6 2 - 0 4 3 0
H y g r a d e  F o o d  P r o d u c t s  C o r p . --------------- ... . 4 6 4 - 2 4 0 0
K e n t  P a c k i n g  C o m p a n y ------------------------------ . 8 4 3 - 4 9 0 0
K i r b y  P a c k i n g  C o m p a n y  ------------------------- . 8 3 1 - 1 3 5 0
K o w a l s k i  S a u s a g e  C o m p a n y ,  I n c .  — ........ 8 7 3 - 8 2 0 0
M a n g i a p a n e  M e a t s -------------------------------— — ...  . 9 2 1 - 8 8 3 0
O s c a r  M a y e r  C o m p a n y ------------------------------ 8 3 7 - 5 7 4 4

9 6 1 - 2 1 6 0
P e e t  P a c k i n g  C o .  ( Y p s i i a n t i ) --------------- .......... .. 2 7 4 - 3 1 3 2
P e s c h k e  S a u s a g e  C o m p a n y  -------------------- ...... , 3 6 8 - 3 3 1 0

P e t e r  E c k r i c h  &  S o n s ,  I n c .  ----------------------
P e t e r s  S a u s a g e  C o m p a n y  ------------------------ —
P i t t s  P a c k i n g  C o m p a n y ---------------------------------
P o p p ’s  P a c k i n g  C o m p a n y  

R e g a l  P a c k i n g  C o m p a n y

R u o f f ,  E u g e n e  C o m p a n y  — --------------------------
T a m a r e n  B e e f  C o m p a n y ,  I n c .  ------------------
V a n  D y k e  S t e a k  C o m p a n y  

W e e k s  &  S o n s  ( R i c h m o n d )

5 3 1 - 4 4 6 6
8 2 6 - 5 0 3 0
9 2 3 - 7 3 5 5
3 6 5 - 8 0 2 0
8 7 5 - 6 7 7 7
9 6 3 - 2 4 3 0
8 7 1 - 6 2 1 0
8 7 5 - 0 7 6 6
7 2 7 - 2 5 2 5
8 3 2 - 3 3 5 0

W i n t e r  S a u s a g e  M a n u f a c t u r e r s  

W o l v e r i n e  P a c k i n g  C o m p a n y

7 7 7 - 9 0 8 0
9 6 5 - 0 1 5 3

M E D I A

D e t r o i t  F r e e  P r e s s  . . .
T h e  D e t r o i t  N e w s  ..  ---------  ..
T h e  P o n t i a c  P r e s s

W W J  A m - F m - T v  . .  . ............

2 2 2 - 6 4 0 0
____2 2 2 - 2 0 0 0

3 3 2 - 8 1 8 1  
____ 2 2 2 - 2 0 0 0

N O N - F O O D  D I S T R I B U T O R S

A r k i n  D i s t r i b u t i n g  C o m p a n y  ............ 9 3 1 - 0 7 0 0
C a m d e n  B a s k e t  C o m p a n y ,  I n c .  - . ( 5 1 7 )  3 6 8 - 5 2 1 1
C o n t i n e n t a l  P a p e r  &  S u p p l y  C o m p a n y --------8 9 4 - 6 3 0 0
H a r t z  M o u n t a i n  P e t  P r o d u c t s  9 2 3 - 4 5 5 0  o r  6 8 2 - 1 4 0 0
H o u s e h o l d  P r o d u c t s ,  I n c ...................................  6 8 2 - 1 4 0 0
L u d i n g t o n  N e w s  C o m p a n y  ....... ...... . 9 2 5 - 7 6 0 0
R u s t  C r a f t  G r e e t i n g  C a r d s  ~ 5 3 4 - 4 4 6 4
S u p e r  T o y ,  I n c ........... . ............— . 9 2 3 - 4 5 5 0
P e r f e c t  P l u s  I n c .  .........................  9 6 1 - 6 3 8 1

P O T A T O  C H I P S  A N D  N U T S

B e t t e r  M a d e  P o t a t o  C h i p s  .......................

F r i t o - L a y ,  I n c ................  .
K a r  N u t  P r o d u c t s  C o m p a n y

K r u n - C h e e  P o t a t o  C h i p s  .....................

R o c k y  P e a n u t  C o m p a n y  ....................................
S u p e r i o r  P o t a t o  C h i p s  . .............
T o m ’s  T o a s t e d  P e a n u t s  

V i t a - B o y  P o t a t o  C h i p s

9 2 5 - 4 7 7 4
2 7 1 - 3 0 0 0
5 4 1 - 4 1 8 0
3 4 1 - 1 0 1 0
9 6 2 - 5 9 2 5
8 3 4 - 0 8 0 0
2 7 6 - 2 2 9 2
8 9 7 - 5 5 5 0

P R O M O T I O N

A c t i o n  A d v g .  D i s t g .  &  M a i l i n g  C o m p a n y  

B o w l u s  D i s p l a y  C o m p a n y  ( s i g n s )

G r e e n  A d v e r t i s i n g ,  I n c .  .
S p e r r y  &  H u t c h i n s o n  C o m p a n y  

S t a n l e y ’s  A d v .  &  D i s t r i b u t i n g  C o m p a n y  

L o u i s  S t e p h e n  C o m p a n y  ( P r i n t e r s )

9 6 4 - 4 6 0 0  
2 7 8 - 6 2 8 8  
2 5 5 - 7 1 7 0  
4 7 4 - 3 1 2 4

___ 9 6 1 - 7 1 7 7
3 7 1 - 5 6 7 0

R E N D E R E R S

D a r l i n g  &  C o m p a n y

D e t r o i t  R e n d e r i n g  C o m p a n y  ................ .........
W a y n e  S o a p  C o m p a n y

9 2 8 - 7 4 0 0
5 7 1 - 2 5 0 0
8 4 2 - 6 0 0 0

S E R V I C E S

A t l a n t i c  S a w  S e r v i c e  C o m p a n y 9 6 5 - 1 2 9 5

G u l l i v e r ’s  T r a v e l  A g e n c y  —  
K e e n e  P i t t s b u r g h - E r i e  S a w  

9 6 3 - 3 2 6 1  
..... 8 3 5 - 0 9 1 3

S P I C E S  A N D  E X T R A C T S
9 3 3 - 0 0 2 5

S T O R E  S U P P L I E S  A N D  E Q U I P M E N T
A l m o r  C o r p o r a t i o n

B r a - C o n  I n d u s t r i a l  B a l e r s  .. . ...........
B u t c h e r  &. P a c k e r  S u p p l y  C o m p a n y  

C  &  J  B a r b e q u e  S a l e s  ( O v e n  K i n g )

C a r r i e r  B a s k e t  S e r v i c e  ....... .. ...  ..
C e n t r a l  A l a r m  C o m p a n y

D e t r o i t  M i n i - S a f e  C o m p a n y  . . . . . .  .
D o u b l e  C h e c k  D i s t r i b u t i n g  C o m p a n y

5 3 9 - 0 6 5 0
8 5 1 - 6 2 6 5
9 6 1 - 1 2 5 0
8 3 8 - 3 7 0 1
8 6 6 - 1 0 8 1
8 3 8 - 6 3 6 5
3 7 2 - 9 8 3 5
3 5 2 - 8 2 2 8
3 9 8 - 3 2 3 2

G l o b e  S l i c i n g  C o m p a n y  ( B i r o )  _. . . . .
H o b a r t  M a n u f a c t u r i n g  C o m p a n y  .............. ...
L e p i r e  P a p e r  & T w i n e  C o m p a n y  

L i b e r t y  P a p e r  &  B a g  C o m p a n y

. 5 4 5 - 1 8 5 5
5 4 2 - 5 9 3 8
9 2 1 - 2 8 3 4
9 2 1 - 3 4 0 0
9 6 1 - 5 6 5 6

M i d w e s t  R e f r i g e r a t i o n  C o m p a n y  

N a t i o n a l  C a s h  R e g i s t e r  C o m p a n y  

P a p p a s  C u t l e r y  & G r i n d i n g

S c a n - O - S c o p e  

S q u a r e  D e a l  H e a t i n g  &  C o o l i n g

5 6 6 - 6 3 4 1
8 7 3 - 5 5 0 0
9 6 5 - 3 8 7 2
8 2 3 - 6 6 0 0
9 2 1 - 2 3 4 5

W H O L E S A L E R S ,  F O O D  D I S T R I B U T O R S

C o n t i n e n t a l  P a p e r  &  S u p p l y  C o m p a n y _____8 9 4 - 6 3 0 0
4 9 1 - 1 5 0 0

G l a c i e r  F r o z e n  F o o d s 8 6 4 - 9 0 0 5  
8 7 1 - 4 0 0 0

K a p l a n ’s  W h o l e s a l e  F o o d  S e r v i c e  
R a s k i n  F o o d  C o m p a n y  

S p a r t a n  S t o r e s .  I n c .......................

. 9 6 1 - 6 5 6 1
8 6 5 - 1 5 6 6
4 5 5 - 1 4 0 0

S u p e r  F o o d  S e r v i c e s .  I n c .  ( 5 1 7 )  8 2 3 - 2 5 1 1  
V i k i n g  F o o d  S t o r e s  ( 6 1 6 )  7 2 2 - 3 1 5 1  
A b n e r  A .  W o l f ,  I n c .  __________________________ 5 8 4 - 0 6 0 0
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